
  ISSN: 0975-8585 
 

November – December 2016  RJPBCS   7(6)  Page No. 1399 

Research Journal of Pharmaceutical, Biological and Chemical 

Sciences 

 

 
 

Ranking the Product Details and its Application using Sentiment Classification 
 

Asha P*, Prasanth R and Pranath P  
 

Department of Computer Science &  Engineering, Sathyabama University, Chennai, Tamil Nadu, India. 

 
ABSTRACT 

 
Many shopping websites contain millions of customer reviews about various products expressing their 

opinion on various aspects of product. This document intends a product aspect procedure which instantly 
determines the significant specification of products from online reading user reviews, targeting at the usability 
of the many reviews. Multiple reviews are been gathered from various website, so that user/customer get a 
clear point of view of that particular product and its aspects. An efficient ranking method to deduce the value of 
product factors and a false redundant graph is employed to detect fake reviews. 
Keywords: Aspect ranking, Extractive review summarization, Product aspects, Sentiment Classification, False 
redundant graph, Aspect identification, Consumer review. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
*Corresponding author 

 
 



  ISSN: 0975-8585 
 

November – December 2016  RJPBCS   7(6)  Page No. 1400 

INTRODUCTION 
 

The expansion rate of the online shopping is upgrading rapidly but the consumers are having the hard 
period in selecting the fancy product because there will be numerous reviews for a particular product. Consumers 
will never be able to read the complete reviews of a product and may not be able to find the important aspects of a 
particular product. For example, motog  mobile has many aspects such as “internal storage”, ”ram”, ”display” etc. 
Usually, some important aspects of a particular product give clear idea for purchasing the product. Such enormous 
consumer reviews contain rich values and possess an essential source for both consumers and business 
organization. Consumer’s viewpoint on the frequent aspects may well not affect their overall opinions on the 
merchandise, and therefore not change the consumers purchase decisions. This paper presents a product aspect 
ranking system that identifies important factors from consumer reviews and ranks them by the frequently posted 
consumer’s opinion on frequent aspects (Asha et al., 2014).The pros and cons of a particular aspect will be 
identified using support vector machine (SVM) and reviews are parsed using Standford parser. STANDFORDPARSER 
is a parser technique by the Stanford natural language processing team. Used to parse input data written in a 
several languages such as English, German etc, in equipment learning, Support vector machine is a kind of 
supervised learning models which is connected with learning algorithms that analyse info and applied for  
regression and classification analysis.  
 
RELATED WORK 
 

Carenini et al. (2006) describes about sentence extraction and generation of language based approach for 
summarizing evaluative text. The main work of the paper describes about effective summarization technique by 
considering two alternative approaches first is sentence extraction based summarizer (Vineetha et al., 2016) In this 
implemented a system known as MEAD by adapting mead an open source framework for multiple document 
summarization. Second summarizer that produces summaries from the information gathered from the corpus, in 
this implemented a system called summarizer of evaluative arguments (SEA). 
 

Ding et al., (2008) describes about (i) opinion words whose semantic orientations are situation dependent, 
and (ii) aggregating multiple thoughts and opinions inside the same sentence (Asha et al., 2015). This paper mainly 
deals with consumer reviews posted over the web. Consumer reviews are based upon the semantic orientation 
(pros and cons) about the product. This paper deals with a HOLISTIC LEXICON based approach which allows the 
system to take care of opinion words that are happen to be context dependent in addition with many special 
words, phrases. In this work both implicit and explicit are considered which was not considered in the previous 
work. 
 

Ghoseet al., (2010) explains about relative need for the three broad feature classes: reviewer-related, 
review-subjectivity and review-readability features. This paper mainly proposes a consumer focused mechanism 
and a production oriented ranking mechanism which usually ranks according to the economic impact. According to 
algorithm, the writing style of review plays a determining degree of influencing purchase decisions. Overall this 
function is a substantial first level in understanding the elements that affect the perceived perfect standard and 
economic impact of reviews and many interesting issues that need to be resolved in this area. 
 

Vishal Gupta et al., (2010) describes about the text summarization and its importance. The written text 
summarization methods are divided into extractive and abstractive summarization. The Abstractive summarization 
involves in reading the whole document and retelling it in a smaller form. The Extractive summarization approach 
involves in summarizing only the important paragraphs, sentences etc, Extractive summarization methods used are 
(i) term frequency inverse document frequency, (ii) cluster based approach, (iii) Graph theoretic approach. The 
statistical and linguistic features of sentences are used to find the importance of the sentences. The written text 
summarization software should create a good summary in less time and with least redundancy. 
 

Hu et al., (2004) describes about the feature-based overview of a huge number of user reviews of a 
product purchased in online. This paper proposes three primary methods such as, (i) Mining product features 
which have been commented easily by customers, (ii) Determining the thoughts and opinion sentences in each 
review and determining whether every thoughts and opinion sentences are positive or negative, (iii) Outlining the 
total benefits. This paper proposes several novel solutions to perform these tasks. 
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Jarvelin et al., (2002) proposes three procedures, which compute the cumulative gain and the users have 
the results up to a given ranked position. The first one handles the relevance scores of retrieval documents 
combined with the ranked result list. The next one manages the similar but applies a deep lowest factor to evaluate 
late-retrieved files. The third one computes the relative-to-ideal performances of IR methods predicted on the 
cumulative gain can increase the yield. The overall performance difference between the IR techniques are as well 
normalised in relation to the perfect thereby supporting the evaluation of performance variations. 
 

Ohana et al., (2009) classifies user thoughts & opinions of movie reviews using Sentiwordnet. The dataset 
for relevant factors are placed into DB using Sentiwordnet. The results states that it can be used widely in many 
applications. 
 

Blair-Goldensohnet al., (2009) describes about the results of a large-scale evaluation of different 
sentiment summarization algorithms. This paper describes the facts of summarizer training and utilizing a ranking 
SVM model over the group of human preference judgments that were collected through the evaluation. The SMAC 
model withdraws sentences form the paragraph without regard towards the content of each sentence relative to 
the others in the summary. 
 

Mei   et al., (2007) explains about the drawbacks in the sentiment analysis of a theme (topic) and as a 
resultant a new model admin proposed known as topic sentiment classification (TSM).This model proposes an 
extraction and learning of theme (topic) life cycle methods. 
 

Liu et al., (2005) establishes a framework for comparing and examining the consumer viewpoint of 
competing products. It is predicted on language pattern mining which is proposed to extract product features 
from positives and negatives in a particular kind of reviews. To aid visual analysis, a supervised pattern discovery 
method to automatically identify product features from positives and negatives in evaluation of review format. 
An interface which allows user to minimize errors using automated system, which is much more efficient than 
manual tagging. 
 
SYSTEM ARCHITECTURE 
 

According to the system architecture, the given free text review(Fig 2) is taken and parsed word by word 
using Stanford parser in which parses and extracts the noun phrases. After parsing the SVM classifier is used to 
classify the pros and cons and stores it in the database. Aspect ranking is done in the final stage of the architecture 
(Fig 1). 

 
 

Fig 1: Activity diagram 
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MODULES 
 
1) Identification of product aspects 
2) Sentiment classification over the product aspects  
3) Probabilistic aspect ranking algorithm. 
 
1. IDENTIFICATION OF PRODUCT ASPECTS 
 
Input: Free text reviews  
Output: Identified Product aspects. 
 

Inside the Pros and Cons reviews, the aspects are learned by extracting the repeated noun conditions in 
the reviews. Designed for identifying aspects in the free text reviews (Fig 2), initially the free text reviews are 
divided and converted into phrases of sentence, each sentence is parsed using Stanford parser. The repeated noun 
phrases will be then extracted, with the aid of above mentioned function, as prospect aspects. Stanford parser 
offers a parse tree as its output, from which in turn noun phrases should be extracted. Product aspects consist of 
only nouns and adjectives. Using this classifier, product aspects are recognized. Context analysis is done for better 
classification. The determined aspects might contain some suggestions terms, synonym clustering is performed to 
obtain unique aspects. The synonym terms are gathered from the synonym dictionary Website.   
 
2. SENTIMENT CLASSIFICATION OVER THE PRODUCT ASPECTS 
 
Input: Collection of multiple reviews and identified or discovered aspects.  
Output: The customer's views on particular aspects are found for each and every aspect.   

 
A Sentiment classifier can be learned from the Positive (pros) reviews and negative (cons) reviews. The 

parsing is done by Stanford parser. The Pros and Cons of the reviews have explicitly grouped negative and positive 
opinions on the aspects. These reviews are valuable samples for learning a sentiment classifier. Pros (negative) and 
Cons (negative) reviews are being used to train a sentiment classifier, which determines customer opinions of the 
aspects in a form of free text reviews (Fig 2). Initially the sentiment terms in the reviews are gathered, then the 
classifier is trained using these sentiment conditions and this trained classifier is employed to classify the aspect in 
free text review. The support vector machine (SVM) is employed to sort the review ratings (Fig 3) based on the 
given low and high value.  
 
ALGORITHM: 
 
Step 1: Consumer’s free text reviews(R) are   separated by sentences using dot operator. 
 
Step 2: The separated sentences are parsed, word by word using Stanford parser. It searches for a noun phrase 
candidates in the given sentences and it has been extracted separately. Let the parsed sentence be PS, 
frequently used noun phrase candidates be f. 
 
Step 3: The recognized aspects (RA) in the free text reviews are mapped with the DB 
 

 Identify the presence of RA in DB 
 
Step 4: Place the pros (positive) and cons (negative) in DB. 
 

Let the pros = P and cons = C 
DB<-P 
DB<-C 

 
Step5: Based on the given ratings the features are classified using SVM and the pros and cons are inserted into 
the database. 
 

Let the user ratings be T, 
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If (T<avgas) then, increment cons count, 
If (T>avg) then, increment pros count,  
Insert (T, DB) 

 

 
 

Fig 2: Web application1 
 

 
 

Fig 3: Web application2 
 

 
 

Fig 4: Web application3 
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3. PROBABILISTIC ASPECT RANKING ALGORITHM 
 
Input: pros and cons of various product aspects and identified aspects. 
Output: The customer's view upon specific aspects is found for each aspect in a graphical view 
 

The overall pros and cons of the consumer reviews which are collected from the web applications are 
ranked using probabilistic ranking algorithm. The opinion in a review can be an aggregation of opinions directed 
at specific aspects, and different aspects possess uncommon contributions in the aggregation of an aspect. That 
is, the opinions on unimportant aspects have strong (weak) impacts on the making of overall opinion (Fig 4). It 
illustrates the potential of aspect ranking in real-life applications. Significant performance advancements happen 
to be attained around the applications of document-level sentimental classification & extractive review 
summarization by making use of the aspect ranking.    
 
DATA REQUIREMENTS  
 

The only data required for this project are the product reviews of customers. Review may be posted on 
the website in three different ways: 
 
Type (1) – Free text format: The users are allowed to post reviews freely, i.e., no separation of Pros and Cons. 
Type (2) - Non free text format (rating) based on the rating (Fig 3) pros and cons of a product aspect classification. 
Type (3) - Pros and Cons: The reviewer describes the Pros and Cons separately. 
 

RESULTS 
 

The obtained reviews are projected in a graphical view and fake reviews are differentiated using false 
redundant graph (Fig 5). 

 

 
 

Fig 5: Cons graph 
 

 
CONCLUSION 

 
Product aspect ranking system is employed to obtain the important aspects of products from many 

consumer reviews. This paper is made up of three primary components, Identification of product aspects, 
Sentiment Classification on Product Aspects, Probabilistic Aspect Ranking Algorithm. First system used to identify 
the features of the particular product. Second system is used to find the pros and cons of the particular product 
review. Third system we will rank the reviews in a graphical view. 
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